


W E L C O M E !

A b o u t  t h i s  w e b i n a r



B A C K G R O U N D

P g  D i p  B r o a d c a s t  J o u r n a l i s m
I T V  N e w s / S k y  N e w s  
R e s e r v i s t  ( 3  o p e r a t i o n a l  t o u r s )
N e p a l ,  B a r n s t a p l e  x 2 ,  A u s t r a l i a ,  S h r i v e n h a m ,
T e x a s ,  M a i d s t o n e ,  K e n y a ,  L a r k h i l l ,  N e t h e r a v o n
J u s t  a b o u t  t o  d o  1 1 t h  m o v e  i n  1 3  y e a r s .
D i g i t a l  c o u r s e :  W e  A r e  S q u a r e d  b y  G o o g l e



Reposition and retrain to move into
digital marketing & social media
space. Focus remains on B2B with
B2C client base growth.

2017

Six core staff based in the UK and
Australia. Tech investment across
platforms including Meltwater
Media, HubSpot and SEM Rush.

2022

CC1 Background

Began life as a pure PR and
communications agency focusing
on the Defence and Security
sectors. Focus on B2B.

2012 Incorporated

CHARLIE CHARLIE ONE 2022



W H A T  I S  D I G I T A L

M A R K E T I N G ?

M e r e d y t h  G r a n t



All marketing efforts that occur on
the internet

All businesses at all levels leverage
digital channels to connect with
current & prospective customers 

It includes includes
communication through
text or multimediaD I G I T A L

M A R K E T I N G  I S  .  .  .



Flexible hours

Digital Marketing & Tech
are growth sectors

Work from home or
remotely anywhere
in the world

Train or upskill
remotely and for free

W H Y  Y O U  S H O U L D  C O N S I D E R

A  C A R E E R  I N  D I G I T A L

M A R K E T I N G



Traditional advertising
- high cost
- little flexibility
- difficult to quantify
- great for broad brand awareness

Why go
digital?



Digital Marketing is Data Driven

Annual Report released

CC1 contracted

Highly flexible, cost effective, test and adjust campaigns to get ROI.



Buyer Journey



Content Marketer

Chief Marketing Officer (CMO)

Social Media Marketer

Email Marketer

SEO/PPC Specialist

Data Analyst

Web Designer

GFX Designer

Video/Audio Specialist

Google/Native Ads Specialist

Paid Social Media Ads Specialist

Affiliate Marketer

Online PR Advisor 

Marketing Sales

Web Support

CRM Management



D I G I T A L  M A R K E T I N G  I N

P R A C T I C E

M e e t  t h e  r e s t  o f  t h e  p a n e l !



S E O  &  W E B S I T E  T E C H N I C A L

S U P P O R T

C l a r e  M a r x



M Y  B A C K G R O U N D

D e g r e e  -  B s c  ( H o n s )  I n f o r m a t i o n 

C o m u n i c a t i o n  M a n a g e m e n t  &  M A  1 2 t h 

H i s t o r y

B o r n  i n  T e e s s i d e  a n d  l i v e d  i n  N e w c a s t l e , 

C o l c h e s t e r ,  B a r n s t a p l e ,  H e r e f o r d , 

B o r d o n ,  L y n e h a m ,  M a i d s t o n e  & 

C a t t e r i c k  G a r r i s o n

M i l i t a r y  s p o u s e  f o r  1 3  y e a r s  w i t h  2 

y o u n g  c h i l d r e n

P r e v i o u s l y  w o r k e d  a s  I n f o r m a t i o n 

M a n a g e r ,  P A  &  A c c o u n t s



S E O

S E O  s t a n d s  f o r  “ s e a r c h 

e n g i n e  o p t i m i s a t i o n . ”  



I t ’ s  t h e  p r a c t i c e  o f 


i n c r e a s i n g  b o t h  t h e  q u a l i t y 

a n d  q u a n t i t y  o f  w e b s i t e 

t r a f f i c  t h r o u g h  n o n - p a i d 


( " o r g a n i c " )  s e a r c h  e n g i n e 

r e s u l t s .






W E B S I T E  T E C H N I C A L 


S U P P O R T

A c c o r d i n g  t o  K i n s t a . c o m 

4 3 %  o f  a l l  w e b s i t e s  a r e 


W o r d p r e s s .  

A c c o r d i n g  t o  s t a t i s t a . c o m 

9 2 . 4 7 %  o f  S e a r c h  e n g i n e 


u s e a g e  i s  t h r o u g h  g o o g l e .  

T h e r e  a r e  a r o u n d  7 0 0 

s e p a r a t e  p r o g r a m m i n g 


l a n g u a g e s .  





C O N T E N T  C R E A T I O N  &

D I G I T A L  T O O L S

L a u r e l  W a l s h



B A C K G R O U N D

S t u d i e d  J o u r n a l i s m .
S t a r t e d  a t  C a n a d i a n  n e w s p a p e r s / m a g a z i n e s .
P u r s u e d  g r a p h i c  d e s i g n  f o r  m o r e  f l e x i b l e  f r e e l a n c e
w o r k ,  j o i n e d  a  C a n a d i a n  d i g i t a l  m a r k e t i n g  a g e n c y .
W a s  a b l e  t o  d a n c e  p r o f e s s i o n a l l y  o n  t h e  s i d e .
M e t  R L C  C a p t a i n  i n  o n e  o f  m y  s h o w s !
N o w  f l e x i b i l i t y  =  w o r k i n g  r e m o t e l y  f r o m  w h e r e v e r
w e  n e e d  t o  b e  ( 3  m o v e s  s o  f a r ) .



Blogs

Infographics

Webpage Copy

Social Media Posts

Social Media Graphics

= Making and sharing written and visual content with the goal of building
the visibility of a brand and driving new users to a brand's website/services.

Content Creation for Digital Marketing

Interviews

Press Releases

Marketing Emails

Event Posters

Podcasts, & More



You don't need formal academic
training to be a great content creator.

You don't need tools outside of
your own laptop or computer.

You do need creativity,
an internet connection,

and the right skills.





Use Visual Hierarchy: Most important things = biggest/boldest/brightest!

Prioritise Consistency: Make sure you're using the same colour palette and fonts throughout   
                                                  all of a brand's materials (RedKetchup, DaFont).

Less is More: Blank space is useful, so always lose filler where possible.
                             - ‘and’ can become ‘&,’ use [...] to shrink long quotes

Take Advantage of Templates: Don’t feel like you always have to start from scratch.

Mess Around: Mistakes are a great source of new ideas & creativity (plus the more you play
                               around with design tools, the better you get).

Quick Design Tips for Digital Marketing

1

2

3

4

5



P A I D  S O C I A L  M E D I A
A D V E R T I S I N G

R e b e c c a  C a r t w r i g h t

https://youtu.be/8Mx5hXsieCc


C O L L A B O R A T I V E  W O R K I N G ,
C R M  &  E M A I L  M A R K E T I N G

C a r o l i n e  S t e w a r t



Degree in French and German, CIM

Marketing Diploma

15 years marketing experience

working in Tech

1

2

3

4

5

7 years freelance

A bit about me

Upskilled during the pandemic in

Digital Marketing & Hubspot 

Account Manager at CC1



Collaborative
working

CRM & Email Marketing

Set your objectives

 Planning, plan out your content 

1

2

3

Execution

Who?

4

5Marketing Stack

Email Marketing, Forms, CRM 



1

2

3

Set your
objectives




How does your marketing plan fit in with

what you want to achieve at a corporate

level? 

Project management tool - to plan

everything out

Set at the start of a period, check 

back EOM/ qtr etc. 



1

2

3

Marketing
Stack


Project Management Tool 

CRM integrated with website, forms,

data capture etc.

Email Marketing with the CRM being at

the hub of your marketing world







1

2

3

 Planning  



Brainstorm your content

Know what activities you have coming up

(events, webinars, PRs, Blogs,

Downloadable content pieces)

Populate your Project management tool



1

2

3

Execution



It needs to be dynamic and collaborative

otherwise it won’t work

If you have teams in different countries

how will you all know that there’s a

space in the diary

Syncing up 

NOTE: Whilst the planning

is great, you need 
to also be 

re-active. 



1

2

3

Who? 



Who in your team is responsible?

Do you have a writer/ designer etc. 

Use the tools to make sure that everyone

is accountable



Next Steps
Tips for getting started 

Marketing stack

Choose the right tools, run a

trial. Keep the CRM at the hub.

Set your objectives

In line with your corporate

objectives

Planning, plan out your

content 

Brainstorm all the relevant

pieces of content, where are

the gaps?

1

2

3

Execution

Choose a good project management

tool and be collaborative with your

team

Who?

You can't do everything yourself so

where are the gaps, who can you find to

help? 

4

5



T R A I N I N G  &  P A T H W A Y S
M e r e d y t h  G r a n t



We use SEM Rush SEO/keyword software to interrogate &
understand  search trends across demographics, platform &
geography to inform & shape content to meet the needs of
audiences.

SEO/PPC/Keyword/Data Courses

https://www.semrush.com/academy/


Canva: 'Design School' (Video Series)

HubSpot Academy: 'Graphic Design Principles & Best Practices'
                                            'Design Foundations: Building Brand Guidelines/Consistency
                                            'Designing and Building Graphics'

Coursera.org + Google: 'Graphic Design Specialization'

Adobe Tutorials: 'Digital Design Quick Start' (Video Series)

Content Creation: Design Courses



Social Media Courses
Don't forget TikTok!

https://www.facebook.com/business/learn/all-training-courses
https://www.linkedin.com/business/learning/blog/career-success-tips


Complete Marketing Skills Courses

https://app.hubspot.com/academy


Q & A  T I M E
C h a r l i e  C h a r l i e  O n e  t e a m



N E X T  S T E P S

c h a r l i e c h a r l i e o n e

https://www.rfea.org.uk/
https://recruitforspouses.co.uk/
https://techvets.co/
https://www.linkedin.com/company/charliecharlieone

